
Contents

List of Tables vii

General Editor s Preface ix

Acknowledgements xi

1 New Zealand’s Pop Renaissance 1

2 The‘After Neo-liberal Promotional State’ 13

3 The Development of Popular Music Policy 37

4 The State and Popular Music Markets 59

5 Musicians and the State 93

6 Popular Music as Social Policy 117

7 Conclusion: Governing through Popular Culture? 143

Appendix 155

Select Bibliography 159
Index 183


	Inhaltsverzeichnis
	[Seite 1]


