Oy L B W N

~]

Contents

Preface
Part1 Introduction

. Persuasion and the Concept of Attitude
Part 11 Theoretical Approaches to Persuasive Effects
. Social Judgment Theory

. Information-Integration Models of Attitude
. Cognitive Dissonance Theory

. Theory of Reasoned Action

. Elaboration Likelihood Model

Part 111 Factors Influencing Persuasive Effects

. The Study of Persuasive Effects

8. Source Factors

9. Message Factors

10.
11.

12.

Receiver and Context Factors

Attitudes and Actions: The Attitude-Behavior Relationship
Part IV Compliance-Gaining Message Production
Compliance-Gaining Message Production

References

Author Index

Subject Index

About the Author

12
13

29

45

61

79

95
118
119
130
158
175
189
200
201
224
256
265
270



	Inhaltsverzeichnis
	[Seite 1]


