Contents

1 Introduction, Outline, Discussion in a Nutshell........................... 1
T 16
2 The Human Information Problem .......................oooiiiiiinnn.. 17
2.1 TnlbEmstion St ChCEs . amsamss et eaiamiinss 17
2.2 Individual Preferences and Match Values ................ccoeveniinns 19
2.3 Choices with Perfect Information..............oc.oviiiiiiiiiiiinnnnn. 21
2.4 Imperfect Information and Bayesian Learning........................ 22
BUOTEICTIVEN s R R 087 WA 0 DR 32
3 Consumer Choice Under Imperfect Information......................... 35
3.1 Learning with Information Acquisition ...........ccovvvieeiiiiiinnnn. 38
3.2 Sequential Information and Optimal Choice ...................ooeee. 41
3.3 A Heuristic Approach and Optimal Choice ...................cc.... 50
34 Tompanson and ERpHCaMONE oy s o 53
B BTOMBINCIES v svssivimsssionsicissinsovare e we B o5 S 0 R 56
4 Needs and Preferences: An Extended Concept ........................... 57
4.1 Existéntal and Episiemic Nee0s. .ovuvovsvviismusmmmusisvanmmns 59
el Bolatrengl INBEIIE . . coinimommosmmnesmmmmes o s S e S AR 71
A3 Aot INEES. . .. comsmmnennssmsmnsshs Eawrs s DTS b SRR A A 76
RETSIEICEE co o i somisiss s s s s e e S R S s e e 82

5 Belief Systems and Ideologies, Their Functions, and Their

OBOMIZANOIN. i v Cisininig 65 LA s TR SR s s 89
5.1 Functions of Belief Systems and Ideologies .......................... 90
5.2 Ideologies and Belief Systems Are Shaped by Organizations........ 101
LT T D S PP TP 123
6 The Individual Choice of anIdeology ..................ccvviiiiiiiiii. 125
6.1 ASunpie Choloe B 8 MEH. . . cowanr sy ssmmmms b sanmss s 128
6.2 Adopting an Ideology Through Bayesian Learning .................. 145
RETEIEHOES covvunmmoiimsaniii e i S e i L e S e STV e 155



vi Contents

7 Ideologies and Everyday Decisions........ e 157
7.1  Facts or Ideologies? Optimal Orientation ...............ocooiieiannn. 158
7.2 A Consumer Choice Model with Ideologies .......................... 165
7.3 An Occupational Choice Model with Ideologies ..................... 172
7.4 A Political Choice Model with Ideologies ..............oovviinnnns 179
7.5 Implications for Gathering Empirical Evidence ...................... 184
] £ =) £ o 2 187

8 The Quality of Ideological Guidance ................................. 189
8.1 The Normative Dimension of “good guidance”....................... 189
8.2 The Information Problem in Democracies ............ovvvvivieiinnn. 195
8.3 Implementing Narratives: The Instrument Problem .................. 204
REferences ... .c.uvriiiiii e 209

9 Final Remark...........ccoiiiii e 211

APPENdIX .. ..ot e e 213
A.1  Solution for Maximization Problem (M) ... 213
A.2 Derivation of Assumption (A) .......ccoiieiiiriereiriiiriiieieirieenes 215
A.3 Proof of Proposition 3.2.. ... 216
A4 Proof of Proposition 3.3, ... .. 217
A5 Organizations ........eeeeunetiearntete ettt ettt einaaeens 220
A.6 Choice of IdeolOgIeS .....ovvvrvriiiiiiiiiiii e 221
A.7 Everyday DeCISIONS .....vovivuuiuieisininriinnieieiniaiirareeiinnnee.s 222
A.8 The Quality of Ideological Guidance................ccovvivinnninn... 224



	Inhaltsverzeichnis
	[Seite 1]
	[Seite 2]


