On Company Time

AMERICAN MODERNISM

IN THE BIG MAGAZINES

Donal Harris

COLUMBIA UNIVERSITY PRESS NEW YORK



CONTENTS

ACKNOWLEDGMENTS VII

Introduction: Making Modernism Big 1
Willa Cather’s Promiscuous Fiction 29

Personifying Periodicals 29

Gentlemen, Mobs, Magazines 38

Office Lives and Office Wives 42

The Social Life of the Unfurnished Novel 55§

Printing the Color Line in The Crisis 61

The Mechanics of a Race Magazine 74
Du Bois’s Problem with “Plain Ink” 82
Frank Walts’s Flat Pictures 86

Jessie Fauset’s Serial Stories 96
On the Clock: Rewriting Literary Work at Time Inc. 107

Finding Work 107
Administrative Poets 114



vi  Contents

Punching the Clock 120
Unwriting Famous Men 127
Incorporating the Porch 133

4. Our Eliot: Mass Modernism and the American Century 14T

The Uses of T.S. Eliot 141

The Outside of Modernism 151

How to Make The Waste Land American 157
The Internationalism of American Magazines 163
Forgetting “Mr. Eliot” 166

S. Hemingway’s Disappearing Style 173

Paying for Pilar 173

Picturing the Old Man 177

The Myth of Hemingwayese 183
The Spread of Hemingwayesque 188
The Surface of the Sea 195

Afterword: Working from Home 203
NOTES 215§

BIBLIOGRAPHY 243
INDEX 261



	Inhaltsverzeichnis
	[Seite 1]
	[Seite 2]
	[Seite 3]


