
II

Inhaltsverzeichnis

Seite

Abbildungsverzeichnis.............................................................................................................V

Abkürzungsverzeichnis.........................................................................................................VI

1 Einleitung............................................................................................................................1

2 Grundlagen der Neuen Institutionenökonomik..............................................................2

2.1 Versuch der Einordnung der Theorien in einen Gesamtrahmen................................2
2.2 Die Kritik an den Prämissen der mikroökonomischen Theorie und Ent¬

wicklung neuer ökonomischer Ansätze......................................................................3

2.3 Grundlagen der Ansätze der Neuen Institutionenökonomik......................................5

2.3.1 Grundlagen der Informationsökonomik................................ 5

2.3.2 Grundlagen des Property-Rights-Ansatzes.....................................................8

2.3.3 Grundlagen des Transaktionskostenansatzes..................................................9

2.3.4 Grundlagen der Prinzipal-Agent-Theorie.....................................................11

2.3.5 Zusammenfassende Bemerkungen...............................................................15

3 Glossar ausgewählter Begriffe der Neuen Institutionenökonomik.............................17
Adverse selection ...............................................................................................................17

Agency-Costs .....................................................................................................................17

Agency-Problem................................................................................................................18

Agent..................................................................................................................................18

Austauschgüter ...................................................................................................................18

Bounded rationality............................................................................................................19
Commitment......................................................................................................................19

Contingent claim................................................................................................................19

Contingent contract............................................................................................................19
Credible commitment.........................................................................................................20

Endogene Unsicherheit ......................................................................................................20

Erfahrungsgüter .............................................. 21

Erfahrungsmarkt................. 21

Erfahrungsqualitäten/-eigenschaften..................................................................................21

Exogene Unsicherheit........................................................................................................21
Externer Faktor..................................................................................................................21



m

Fundamentale Transformation...........................................................................................21

Garantie ..............................................................................................................................22

Hidden action.....................................................................................................................22

Hidden characteristics........................................................................................................23

Hidden effort..................................................................................... 23

Hidden-information..................-...........................-.............-...........................................23

Hidden intention.................................................................................................................24

Holdup.......................................................................................;........................................24
Index ................................ 24

Informationsasymmetrie ....................................................................................................25

Informationssymmetrie ......................................................................................................25

Inspektionsmarkt ................................................................................................................25
Institution...........................................................................................................................25

Integrativität .......................................................................................................................26

Kontraktgüter.....................................................................................................................26

Kooperationsdesign........................................................... 26

Leistungsbegründung.........................................................................................................27

Leistungsfindung.................................................................................. 27

Leistungsversprechen.........................................................................................................27
Moral hazard ......................................................................................................................27

Opportunismus...................................................................................................................28
Plastizität............................................................................................................................28

Prekäre Partnerschaft.........................................................................................................29

Prinzipal.............................................................................................................................29
Private information ............................................................................................................29

Private ordering ..................................................................................................................29

Qualitätsunsicherheit..........................................................................................................30

Quasi-Rente........................................................................................................................30

Relational contract .............................................................................................................30

Reputation..........................................................................................................................31

Screening............................................................................................................................31

Selbstbindung.....................................................................................................................32

Self-enforcing contracts .....................................................................................................32
Self-selection ......................................................................................................................32

Signal.................................................................................................................................33

Signaling ............................................................................................................................34



IV

Spezifität............................................................................................................................34

Suchgüter...........................................................................................................................35

Suchqualitäten....................................................................................................................35

Surrogatinformationen.......................................................................................................35

Transaktionsdesign............................................................................................................35

V erhaltensunsicherheit. ........._...................................................................................36

V ertrauensgüter..................................................................................................................36

Vertrauensqualitäten.................................................................;........................................36

Literaturverzeichnis ,38


	Inhaltsverzeichnis
	[Seite 1]
	[Seite 2]
	[Seite 3]


