
Contents

List of contributors vii

1 Introduction to the experience economy 1
Jon Sundbo and Flemming Sorensen

PART I EXPERIENCE FUNDAMENTALS

2 The experience economy: past, present and future 21
B. Joseph Pine II and James H. Gilmore

3 Post-industrial growth: experience, culture or creative economies? 45
Anne Lorentzen

4 Defining and categorizing experience industries 65
Berit T. Nilsen and Britt E. Dale

5 The economic value of experience goods 84
David Emanuel Andersson and Ake E. Andersson

6 The experience market 98
Gerhard Schulze

7 Experience as the DNA of a changed relationship between firms and
institutions and individuals 122\ .
Anna Snel

8 Experiencing and experiences: a psychological framework 146
Christian Jantzen

9 The power of the economy of experiences: new ways of value creation 171
Albert Boswijk

PART II TOPICS

10 IT and experiences: user experience, experience design and user-experience
design 179
Jens F. Jensen

11 Consumer immersion: a key to extraordinary experiences 209
Ann H. Hansen and Lena Mossberg

12 Innovation in the experience sector 228
Jon Sundbo, Flemming Sorensen and Lars Fuglsang

13 Towards more intertwined innovation types: innovation through experience
design focusing on customer interactions 248
Dorthe Eide and Lena Mossberg

14 Entrepreneurship in the experience economy: overcoming cultural barriers 269
Lars Fuglsang and Flemming Sorensen

v



vi Handbook on the experience economy

15 Networking in the experience economy: scaffolded networks between
designed and emerging regional development 287
Dorthe Eide and Lars Fuglsang

16 Experiencing spatial design 310
Connie Svabo, Jonas Larsen, Michael Haldrup and Jorgen Ole Bcerenholdt

17 The essential role of community in consumption of a shared experience:
lessons from youth sport 325
Laurence Chalip, Yen-Chun Lin, B. Christine Green and Marlene Dixon

18 Volunteering and user creation in communities of interests 339
Sune Gudiksen

PART III APPLICATION FIELDS

19 The social experience of cultural events: conceptual foundations and
analytical strategies 363
Fabian Holt and Francesco Lapenta _

20 From creative cluster to innovation platform: the rise of the Doctor Who
experience in Creative City Cardiff 381
Philip Cooke

21 Unpacking the spatial organization of the US videogames industry: lessons
for research on experience industry clusters 405
Jan Vang and Ted Tschang

22 Concept experiences and their diffusion: the example of the New Nordic
Cuisine 424
Jon Sundbo, Donna Sundbo and Jan K. Jacobsen

23 Experiencing everyday life anew: applied theatrical and performative
strategies 447
Gry Worre Hallberg and Olav Harslof

24 Radical change in health care to achieve superior patient experience 464
Albert Boswijk

Index 473


	Inhaltsverzeichnis
	[Seite 1]
	[Seite 2]


